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Evergy and Commerce Commitiee
U.S. House of Repussaustasiives
‘Washington, D.C. 20515

The Honorable John Dingell
Ranking Member

Energy aud Comyperce Conuniflee
U.S. House of ]
Washington, D.C. 20515

Dear Mir. Chainmoan and Mr. Dingell;

I understand thet some Member of Congress have suggested requiring
cable and satellite companies to sell basic cable networks cn a chanael-by
channel, or “a la carte,” basis, On the surface, this idea sounds appeating, but a
deeper look can only lead 10 the copclusion that a Ia carte packaging end pricing
of programming would have a chilling effect on prograroming diversity in
America.

Ethnic and minority popmlations in the U.S. are acutely underserved by
televislon’s current offerings, and many opinicas leaders have called on mediz
businesses 1o generate more chaanels to serve audiences of Affican-Americans,
Hispanics, Asians, and other ethnic groups. While some progress is being made in
this ares, the mposition of an 2 la carte pricing model should bring those efforts
to a screeching balt, Networks like otrs, that serve diverse, minority and
multlingual Tuterest, would never have beeu hunched (o an 4 14 Gurie wanld.

To reath the andience to which this programmmg 8 directed. csble
chaanels need to be part of widely distributed cable or satelfite tiers. Securing this
kind of carriage with ¢ the potensial advertising bagis'it provides — aliows 2
nerwerk to 8 sell parlonal advestsing. This ad revenue, along with the nzasonable
fees our channels must charge cable companies for carriage, allows vs to provide
high-quality programming.



If cable end sazellite companies sell channels 5 1a carte, it would instantly
erode potential advertising support, torcing us to dramatically increase the per-
mbscu'bu’feewenmst charge. Ultimately, subscribers wonld find themselves
paying about the sams amount — and possibly more ~ for just 2 handfill of
chagpels, rather than baving hundreds from which to chooue, as they do today,

Wemmﬂuoubmwmmmmmm Inits
report on cable pricing released Jast fall, the Genaral Accounting
Officc concluded; “If cable subscribers were aliowed to choose networks onana
la carte basts, the economics of the cable industry could be altered, and if this

weea to ocaur, it i possibie that cable rates could actuslly increage for some
customers.”

One of the great promises of cable is that with-its mmiti-channe] univesss,
ability to share other cultures, commuaities, styles and viewpaints, The
imposhia!mfa.lamwmnddnsﬁalb‘redum. If not elimivaie entirely, thar
oppartuxity.

A la carte is a classic case of 2 solution & warse than the perceived
prodlem. Those who promote more diversity in today's media merketplace would
do it a total disservice by supporting or voting for 2 la certe requirements.

Sinccrely,

Mayor Irepe Brodie

ce:  Members of the House Energy and Commuuce Committee



